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Observation of users exploring the redesigned
site to find a plan that met their criteria.

Research Results

Simplified site navigation was clear and effective.
“At-a-glance” tables on Alltel's Plans pages drew
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“TecEd's research eloquently showed us the users pain points and provide
actionable recommendations for improving the experience of finding a plan
or phone that fits their needs. Following the release of the redesigned

users’ attention and clarified differences between
plans and plan groups, but desired or important
details often were not discovered below the fold.
Feature summary on Phones page enabled
users to decide whether a phone was a fit; easy-
to-use phone comparison feature also helped.
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pages we saw an immediate increase in traffic in those areas.”
—Jason Macemore,
SVP, Information Architect Manager
Campbell-Ewald
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